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.Distribution and retail advertising 

j? RIFLE SCOPES AND MOUNTS 



ANTITRUST 



and 

Bausch 

and Lomb Optical Co., waa^ava?n^^^?RuS^©poWs show-. 

■ ing financial statements, asset value and quantum of i .. 
cu3ine3c transacted annually by this company from 19^+9' v .v 
through 1 95^ ss well as Information showing the proportion^. 
'oo.olTieBs in scopes -and mounts compared to total 'bus'fli^Ws: 
] ‘transacted during those years. According to these In- 
i’ divi duals, scopes and mounts form a relatively small 
’ ccrticn of their total business. Price list was furnished 



and. I, Company f ; 



scones and mounts as well as 



j; conditions of sale. Statistical data was obtained re- 
s' fleeting number and dollar value of scopes and mounts' 

[ cold ir. 19'i9 through 19J1+* Bausch and Bomb 
1 ~ ' — - ■ 11 fair trade” these products. 

Bausch and Lomb Optical Co,, 

xe auuenaea cne meeting held at National Rifle Association 
j Headquarters, Washington, D. 0. , on N/20/53> at which time. 
T other manufacturers iss\ied complaints that the Amer i c an } 

!• Rifleman was relaxing its long established policy .of ■ '/[ 
^uy^^nting its readers from false claims in advert i sing ... 
jHHHp claims meeting had no effect in the attitude or ' 
^p^clnrmance by Bausch and Lomb Optical Co,, and further , 
that no conclusions were reached and no actions were ’deci^e 
upon as a result of this meeting to his knowledge" y«« a^KH»v 
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, list by models mounts 

According toHHHHHp, these 
'feet since Januar^™^^rll^^ and are 
He stated that with this price list, 
;3 also sent to dealers and prospective 
. - che conditions of sale, 

■ of the above price list ana form 
.in.c forwarded as an enclosure, 

: ruary 23 , 1955, _ _ 
itistics are not ava 
'1= pro duo ed 'and sold, by units from the 
-jzh 1954 - He mnde available the total 
: and tho dollar amount of rifle scopes 
if led by the Bausch and Lomb Optical 
.3 sights and mounts for the years 1949 
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The following chart sets forth the number 
of units, the dollar value of sales of these items 
during those years 
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and sale;? outlets. 

tha ’^^SWmer ic an Rifleman, is the -best source of 
advertising by a manufacturer cl scopes and mounts, 
and for this reason he does’ not. think it would be 
probable that any manufacturer would refuse or threat.* 
to- refuse to -advortiso in this publication.. He state: 
that t hi s't Would also be true to a lesser degree in 
all outdoor type publication's and added he knows of 
no threats by manufacturers ;to withhold advertlaing 
r'rr.m any magazine because of retail pric'eafg$i^fced 
cit 'j'sr'-'s ar.d counts in the' retail ad vert lament's 
of periodicals. ”o zdded that except for the •lncid.en< 



that occurred on April 'A, 195"Jj do knows of no 
complaints or objections made by urn of the /ivs 
manufacturers or by any distributor to a maguc-hor 
because that magazine was carrying retail advertise- 
ments which offered to sell scopes and mounts at 
cut prices. • • 

stated that because of the 

highly competitive field, he knows of the existence . 
of^no” contracts or understandings, between any of 
the five manufacturers and distributors or retailers- 
of scopes and mounts which relate to: 

(a) Division of sales territories. 

(To) Price fixing or resale price 
maintenance. 

(c) Exclusive dealerships. 

(d) Other regulations of business 
activities conducted by independent 
resellers^ ” . 

stated that he is not in* • 
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-os c “3-"’ on or does he know of any documents relating 
Mlncto scopes and mounts which disclose 
by anv of the five manufacturers bo sell 
QV * deliv er^their products upon order of any distributor 
or dUconfiauLce of supplies to di rtrttut ors or 
resale outlets or the reinstatement of retail outi., 

- subsequent to .termination oi distributorship . 

stated that he knows of no general 
unuVnr tending a between magazine publishers or 
»nh c.a=:-tct£-ers tH*S a particular course l» 
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DISTRIBUTION AND RETAIL ADVERTISING 
\ C7 RIPLw SCOPES AND Ml U NTS 



SYNOPSIS OF FACTS: 




CHARACTER OF CASE 



.iNTIThUi 



interviewed at Springfield, Illinois , on 3- 
23-55 and signed statement obtained in which he advised he 
has been unable to have .advertising inserted in "The American 
Rifleman"-. since. -April, 1953 , with one exception which was 
apparently due ic a rr error. Sever aL p/cT-^^yh^^meras of 
anrr'o'spcnuence obtainea from the files whicn 

the "Rifleman" states the aus were refusec^^^cause they were 



o*, such 



are a aistu: 
established 



’Ding 



GGrr^Gponuence obtainea from the files wmcn 

the "Rifleman" states the aus were refusec^^^cause they were 
"net in the best interests of the National Rifle Association, 
or shooting in general"# also because "it is our feeling 
that offerings of shooting equipment at less than established 
retail prices are cetrimental to the orderly movement cf such 
merchandise through regular retail channels, are a disturbing 
factor in the friendly relationships between established 
distributors and the National Rifle Association, and are 
otherwise contrary to the best interests any^^^^^tives cf 
the Association, and sheeting in general". says 

"I believe that the 'American Rifleman 1 waa^crcM to net 
accept my advertising because of pressure put on the publi- 
cation bv large manufacturers and jobbers of scopes and 
mounts. However, I Tam unable to prove this by any documentor 
e vice nee." ! 
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’ 2 r i2t ^ rbin S factor in the frierulv relfltirr 

established distributors anfi'e 
i.-« r o llc ±l .title association, anc are oth-rv/iqe 
contrary to the best interests ru-u oh e t if r - 
tne Association, and shooting in V' °‘ 

... "j[ thereafter sent in several ^ r - >- , . 

■me American Ri<’lem«ni v-,,*. : • r - --oca in 

one exception which aDoarenfiV Were a11 retuffisd » with 
part of someone. On May 3 llsh^r ?? °Y er2i S ht or * the 
letter from Mr Moulton it \lllz ■ r eceived another 

of net accepting advertisinr' f^cV^Ln-on-^ho^ ^ e - polic ? 
less than established retail ? ‘ tho sola at 

quoted. from this letter^ * P ’ A P ar dgraph is 



^wiicv c: 



1 news ver , if we continue rr ..... , -• 

oo^our current genera, nuiic”' cf ' 

‘->crn.sraient3 in the c .- 

establishes: retail'crice 

a - rf “-' ;s be funning into specif -'-c-t 
as outline a in your letter'. i blv~‘ 
BU,er ' ,;Se xn this magazine since th«- 
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s.ncs it has the widest circulat'd: --h' 2 ana nount0 
thuslasts .who ? i E ht be In^be^t^U^^hf- 

my advertising" anv’i hVh'’’^ magazizie refused t c - ta>e 

potential custo4r</ bf £reat percentage of mv 
‘-asto.aers, possibly as nrc- no . - 

o ; xrom contact with me. As e r - “C -• ? ere 

* considerable number o' s4h- Uf “? V& ’ b * e . n cau ? : -t 

cf:U:! en ^ le . ^ ana"wnicrar:'tar^; S b ;“h? 1 
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•>oe .publication by Urtri maL^ c.- pressure put or. 
.jcopos^nc mounts: l^yer 7 aCC Jcbbers 

.%,-any document ary. e vi aence’ Th? to F -roVe this 

files. will no doubt reveal corS ^ erican R^man' 

U. -Weaver Comoanv J! 1 c ° rre sponcence from the w 

objects to mfSlUn^ £!?; Texas in > whlch that, company 
■•’■ ■ J Bl ~ Xn * their proauct below ; theirpestabli^ed 




tc the Dcint where he was regularly runni 
.In the "Rifleman" until the difficulties 
the above statement. 

jaia he realised that if 
as "brand nevr^and at less than the estat 
the manufacturers would seen refuse tc^se 
There; ere . he adopted the subterfuge of t 
ordering his scopes from the manufacturei 

In addition, he advertised mosl 
"used, perfect" and then quoted a price i 
than the established list price -for a sir 
scobe. Actually, however, he filled the 
oerfect" scopes" from his "brand new" 3toc 
he was still able to realize a satisfactc 
me the d c £' eperat i on. 



However, Heaver apparently ;ou; 
was doing and began returning his pureha; 
but with “no explanation as to why his bu: 
refused. Hot long after this he began t< 
difficulties with the "Rifleman". 
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K said he distinctly recal 
Time from Weaver's attorne 



effect to cease and desist his "unfair p 
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not manufacture any rule scopes out, »ioes racinaiacture 
sdch ; items 1 as scope mounts, receiver sights, open signt 
bales' and gun cleaning equipment. They also operate as 
jobbers of rifle scopes, guns, ammunition, and oth er items 
to make up a complete line of shooting accessories. 

They have -ia mailing list of approximately 10,000 dealers, 
among the' estimated 17, 000 'dealers in these lines in the 
U.Si, selling both to jobbers and' dealers . 

■[mf handles scopes of Weaver, Stith, Lyman, and Unertal 
Tr^Uminary investigation reflects no pertinent cata^re 
allesed anti-trust violation; however, time available prior 
to Buded 7/1/55 not sufficient to search _24 drav/ers of 
ij correspondence . It is estimated that this can be done and 
!j report submitted 7/1L/ 5 5 • 

'Re . paragraph., 3 of letter from Precision To 
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ANTITRUST 
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.SYNOPSIS OF FACTS: 

fHHHflfe ARMS CO., Milwaukee, are authorized jobbers for the Lyman 
^jWp^and the Norman Ford, but obtains Weaver scopes for its retail 
K trade from an authorized Weaver jobber in Red Wing, Minn. 

\J scopes comprise 95# of sales; Lyman and Norman Ford 1$. 

" ledge that his retailers engage in cut-price sal . 

has no agreement with manufa^iurgr^. and manufacturers 
^W^yraeed no restrictions on him. j^^^Bhas no knowledge that 
retailers have been refused advertismg^^Wsports magazines . No 
evidentiary correspondence obtained. . . 

- RUC - * ' 



| PET A II 



AT MILVAUKK 



WISCONJ 



By letter dated June 13, 1955 the Bureau transmitted a copy of a l 
memorandum dated June 9, 1955 from the Antitrust Division of the y 
V. 3 Department of Justice, which requested that certain informa-'* 
t'nn and evidentiary material be obtained from a jobber or dealer * 
in rifle scopes, inasmuch as allegations have be,$b made that 
possible violations of the antitrust laws may exist 'in connection .i 
with the distribution and advertising of rifle scopes by five of 
the largest manufacturers of such rifle scopes. 
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: add it^dnai fig 6 b : 

; ■\rjii&g Y&F '. B cfep e 
that he bill^MB 
. for the loading" 



re sporting f - * 

•& 3 t 15 years. He previously had his ahop ■ tv^ 
ve. , but has been at his present location sine 



hHB stated that, he has been authorized jobbe 
scopes for approximately three years, and 
-and dealer for the Norman Ford (Texan scopes) 
*-»r. He stated that he also handles the Weaver 
direct basis nor as an authorized factory 
^^^he obtains his Weaver scopes frpm the 
|H^ t the latter being an 

that he has an 
him with ag 

ires , an nrHHR fur^iB^esM 
• ad ing equipment as h^requTres .■ y He 'state?! 

-.e same price that • the ’ factory charges him 
- r?a . that . fea-'iajpliiied to the Weaver Corp. to 
lobber, hut the .Weave* Corp. refused him a 
output was enough to add 

stated that^^^B bills him for the 
» the Weav?!^y. would bill him, and 

^ *%r - e as though the Lyman Co. would bill him 



of Jobber an 

- -f'V ? • 

'/ -« V. .Th$ i 
if outlined, on page 



ora -r ... 

: y$B x the Weav e - 
•Fobd brand, 
the tytoan Co . 

:• scopes for. 4^9 ■ 
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stated th8t he acts in the dual capacity 
c the scopes line.. - ... T . ; 

*■.*.*'. 4> 

- »re the "^liswers/ae requested from questions 
-r memo "of rfche ^Attorney General: 

the Lyman, the Weaver and the Norman r 
-.e stated that 95# of his scope sales 
Lyman brand., and 1# the Norman 
|^HB stated; that about one year ago ■ *-> 
^^^he market with their "All American"- 
-der to meet Weaver competition. He 
- ?ord and the Lyman rifle scopes a.rqt^H < | 

. price-wise, in the 2.5 and the 



•s» list >pf the ■scopes which he handles^'*! 
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Norman Ford 


2.5 


$ 36.00 


11-1-54 


It 


4.00 


42.50 


11-1-54 


Lyman 


2.5 


$45.50 


1-1-55 
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4.00 


49.50 


1-1-55 


Weaver 


2.5 


$ 57.50 


3-1-54 


ft 

1 


4.00 


45.00 


3-1-54,. ■ 



hae never received any orders for. rifle scopes 
m cne so-called price-cutting retailers identified on 
page three of the Attorney General .'s' memo to the Director 
dated June 19, 1955- 

He stated that he has never had any trouble with retailers^ 
ana at the present time he services primarily metropol-itan 
Milwaukee area and occasionally has a re tailer—irr' up-state 
Wisconsin. He stated that he has apj>roz±Sfately twenty to 
twentyfive retail accounts. He half no knowledge that the 
retailers whom he services'-'seil rifle scopes other -than, at 
the fixed retail prices, which are fair traded, and which.. 
prices are fixed by the Bcope manufacturers. He stated that 
If the retailer wishes to sell -the rifle scopes for less than 
the fair trade price, it does hot concern him, and 
means that the retailer is making a -smaller profit . _ 
stated that he has never refused to sell rifle scopes 
any retailer, whether or not this retailer abides by the 
fair trades price or whether he uses cut price methods. Ke 
stated that he has never been told directly or indirectly 
by anyone to sell rifle scopes to certain exclusive retailers. 



3 .' ; With regard purchase of rifle scopes from rnanu- 

• •’; 'facturers , he .scate^tnat the Lyman and the Norman Ford • manu- ' 

. '..facturers are not governed by the fair trade laws, but that 
\*'t- vthe Weaver scopes are the state fair trade agree* 

meets . With regard to sales’ of scopes, all' three ' 

- brands and all three companle^sena a suggested manufacturer’s 
• '.price list with, their merchandise, and the manufacturer 
•_.; cpnveys this knowledge of -this .suggested resale, price to the 
. 'Jpbber. by sending alongjr^^^ists when merchandise is 
d^dfered by the J obber . stated that the Jobbers ’ 

'-^dlsdount is based on themanuf^Tturer ’ s list price. . He stated 
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